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Sales Up SlightlyThe good news is that June marks the tenth consecutive month 

of sales increases; the bad news is that sales weren’t all that 

great and most stores had to give big discounts.

The big winners for the month of June were Limited Brands at 

6% and teen apparel chains like Abercrombie & Fitch Co at 9% 

and Zumiez at 10.9%. This is partly due to the warmer weather 

driving consumers to shop for summer items like clothing, 

footwear and outdoor goods. Father’s Day and Memorial Day also 

helped most retailers, as they tied promotions to the holidays in 

an effort to spur sales. The holiday hurt Costco as they were 

closed for Memorial Day. “Many retailers pulled out all of the 

stops with respect to promos in June. During our store walks 

throughout the month, the level of promotions picked up, in our 

view, relative to previous months,” Wall Street Strategies’ Brian 

Sozzi said.
The International Council of Shopping Centers announced that 

chain stores posted a 3.0% gain in June which is within their 

original estimate of 3-4%, but at its low end. They saw the best 

gains in luxury goods at 8.8% and department stores overall at 

5.9%. On a fiscal year-to-date basis, total sales grew by 

3.8%--which is still the best performance since 2006. The ISCS 

forecast for July is to be about the same as June at 3-4%. 

“We’re almost treading water compared to the building spending 

momentum we saw at the beginning of the year,” said Mike 

Berry, Director of Industry Research at MasterCard Inc.’s 

Spending Pulse unit. “At the beginning of the year, people were 

anticipating good news and spending increased. When economy 

didn’t turn around, consumers took a step back.”

After the spending spree of the first quarter, shoppers have 

hunkered down since April. Leading to growing concerns about 

the back-to-school shopping season and the health of the 

economic recovery. “My sense is that the consumer is very 

cautious at this stage given the state of the labor market, the 

housing market,” said Ken Perkins, President of research firm 

RetailMetrics. A sluggish June sets up a disappointing back-to-

school season,” he said. “I think (back-to-school) is going to be 

very promotional.”
Unemployment Claims Drop
The Labor Department announced today that initial jobless 

claims fell last week to 454,000, the lowest levels since early 

May. This beats the 465,000 forecasted by economists. The drop 

in claims is good news after a string of disappointing jobs reports 

have contributed to a sharp pullback in stocks over the past few 

weeks. The high unemployment has dragged down consumer 

confidence, and slowed spending. Since consumers account for 

approximately 70 percent of economic activity, the recovery is 

unlikely to gain much momentum unless consumers are working 

and feeling more secure about spending. 

No Double DippingThe International Monetary Fund announced late last week that it 

does not anticipate a double-dip recession for the United States. 

“We don’t see a double-dip recession under our baseline forecast. 

The baseline forecast is maintained for a continued, although 

somewhat subdued expansion by historical standards,” Charles 

Kramer, head of IMF’s Western Hemisphere Division, told Reuters 

in an interview. The IMF also said the economic recovery is 

stronger than expected but still vulnerable to high unemployment 

and a slow housing market.The IMF raised its U.S. growth forecast slightly to 3.3 percent for 

2010 and 2.9 percent for 2011 but said unemployment would 

remain above 9 percent for both years and inflation would remain 

low. “The outlook has improved in tandem with recovery but 

remaining household and financial balance sheet weaknesses – 

along with elevated unemployment – are likely to continue to 

restrain private spending,” the Fund said.Top Performers
Company

Comp %

Victoria’s Secret (div Limited Brands)

17.00%

Nordstrom, Inc

14.10%

Abercrombie (div ANF)

14.00%

Zumiez, Inc. 

10.90%

Abercrombie & Fitch (div ANF)

10.00%

Abercrombie & Fitch (consolidated)

9.00%

Aeropostale

8.00%

hollister (div ANF)

7.00%

Macy’s

6.50%

Limited Brands (consolidated)

6.00%

Laggard PerformersCompany

Comp %

Bath & Body Works (div Limited Brands)

-8.00%

Buckle, The

-7.30%

Duckwall-ALCO (consolidated)

-6.60%

Torrid (div Hot Topic)

-3.80%

Wet Seal Inc (consolidated)

-3.60%

Arden B (div Wet Seal)

-3.20%

Gap (North America)

-3.00%

Destination Maternity

-2.20%

Hot Topic Inc (consolidated)

-2.10%

Stage Stores, Inc (consolidated)

-1.20%
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Developments

Retailers Work Out of The Box to 

Revive Sales

Several�retailers�are�taking�matters�into�

their�own�hands�to�revive�their�sales.�Retailers�

such�as�Sams�Club,�Toys�“R”�Us,�Target�and�

Office�Depot�have�all�developed�out�of�the�box�

programs�to�help�spur�sales.�The�most�original�

program�is�Sam’s�Club.�They�are�testing�a�

program�with�Superior�Financial�Group,�one�

of�13�federally�licensed�non-bank�SBA�lenders,�

to�offer�$5,000�to�$25,000�loans�to�business�

members�who�qualify.�Sam’s�Club�surveyed�

members�in�November�and�15%�of�business�

members�reported�they�were�denied�a�loan,�an�

increase�of�3%�from�the�same�survey�in�April�

2009.�The�program�will�focus�on�minority-,�

women-�and�veteran-owned�businesses�and�is�

backed�by�the�Small�Business�Administration.�

Sam’s�Club�is�offering�discounts�during�the�

pilot�period�of�$100�off�the�application�fee�and�a�

discount�on�the�interest�rates.�“Access�to�capital�

is�a�major�pain�point�for�our�members,”�said�

Catherine�Corley,�Vice�President,�Membership�

at�Sam’s�Club.�Although�the�economy�has�grown�

for�three�straight�quarters,�tight�credit�remains�a�

problem�for�many�consumers�and�businesses.”

Toys�“R”�Us�is�helping�consumers�save�for�

their�holiday�shopping,�with�a�new�kind�of�

layaway�program.�The�Christmas�Savers�Club�

Card�can�be�purchased�at�any�store�in�the�

US�for�as�little�as�$1.�There�are�no�fees�for�the�

program�and�customers�can�store�up�to�$2,500�

per�card.�The�card�can�then�be�used�to�purchase�

merchandise�in�the�store�for�the�holidays.�If�

customers�sign�up�before�Oct.�16,�they�get�a�

bonus�based�on�the�money�placed�into�the�

account.�Beginning�in�the�fall,�Target�will�offer�

holders�of�its�Target-branded�credit�and�debit�

cards�5�percent�off�every�purchase.�They�haven’t�

announced�exactly�what�day�they�will�begin�the�

program,�but�this�is�the�most�in�“rewards”�that�

anyone�is�offering�on�either�a�debit�or�credit�

card�purchases.

Office�Depot�is�giving�away�products�while�

trying�to�lure�back-to-school�shoppers.�It�will�

sell�some�supplies,�for�less�than�$1,�and�will�give�

away�other�items,�like�markers,�even�without�a�

purchase.�Staples�is�offering�several�products�

ShopperTrak’s Weekly Sales Summary

GAFO�National�Retail�Sales�Estimates�were�down�this�past�week�with�the�July�4th�Independence�

Day�holiday,�typically�a�low�sales�day.�However,�since�July�4th�fell�on�a�Sunday�this�year,�the�

observed�day�was�Monday,�July�5,�and�sales�were�up�making�up�for�the�slow�4th.�July�5th�was�more�

a�“Monday”�holiday�like�Memorial�Day�or�Labor�Day,�adding�additional�sales�that�would�not�have�

been�captured�in�a�“normal“�year�when�July�4th�falls�during�the�week.�Besides�the�typical�holiday�

sales,�summer�weather�throughout�the�country�spurred�sales�of�summer�merchandise.�Year�over�

year�comparisons�for�the�week�were�high,�as�July�5th�impacted�the�week�positively.�Bill�Martin�of�

ShopperTrak�says�“For�the�remainder�of�the�month,�we�expect�GAFO�Retail�Sales�to�decline�the�

next�two�weeks�as�consumers�enjoy�the�summer�and�their�vacations.�Then�GAFO�Retail�Sales�will�

pick�up�again�in�August,�as�the�Back�to�School�shopping�period�begins.”

ShopperTrak’s Weekly Store Sales (GAFO*) Estimate

Week Ending
Millions of Dollars

Year/Year Change
Weekly Change

10-Jul-10

$91,992�

5.40%

-0.40%

3-Jul-10

$92,320�

6.50%

� 0.80%

26-Jun-10
$91,587�

6.10%

-8.00%

19-Jun-10
$99,582�

3.20%

11.00%

12-Jun-10
$89,688�

2.60%

-3.60%

Average Week Rate  

for Month

Average Weekly  

Millions of Dollar Sales

Average Year/Year  

Rate Change

Average Week over Week  

Rate Change

July�(Month-To-Date)
$92,156�

6.00%

0.20%

June

�$91,305�

3.40%

0.00%

May

$94,464�

2.20%

1.40%

*The�U.S.�General�Merchandise,�Apparel,�Furniture�&�Other�(GAFO)�store�sales�estimates�are�based�mainly�on�

weekly�proprietary�retail�data�and�are�benchmarked�to�U.S.�Department�of�Commerce�monthly�retail�sales�data.�

They�are�not�seasonally�adjusted.
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